HOW-TO: PROPOSALS

CRAFT ASTRONG PROPOSAL FOR ART CALLS
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There are numerous factors to consider while crafting a proposal, and to appear as a trustworthy
artist in the eyes of the selection committee, an applicant must submit a well-crafted and
detailed proposal. Learn how to properly write a proposal with these tips from experienced
public artist Kit Collins.

STEP 1: REVIEW THE APPLICATION

’§| Thoroughly read the call for art. Develop your understanding of what the project consists
&) of and what the selection committee is looking for.

STEP 2: DESIGN THE CONCEPT

v, Drive - Consider why you are excited to apply. Is there something you want to show
= others? Does the purpose of the art project hold significance for you? Use your “why” to
@ = propel your concept design, application, and project installation.

Uniqueness - Consider what makes your application stand out. What's unique about your
perspective? Determine how to utilize your art style to display creativity while meeting
the call’s criteria and expectations.

STEP 3: SUBMITTING IMAGES
Leave the selection committee with a clear idea of what your proposed design is. Unless
NS otherwise stated on the application form, you can submit a rendering of the design or
[ ‘/)\/\ provide images of your previous work as long as they have a consistent theme, style or
subject matter that relate to your proposed design. Clearly title your images with your
name and what the image includes. A sample titled is “Last Name_Mural Example_2021".

STEP 4: DESCRIBING THE DESIGN

A description of the proposed design complements the submitted pictures. Selection
committees do not grade the proposal based on the quality or word count of the written
"’ section; instead, they use the written description to understand why the design is
}§> exciting, how it fits into the project's theme, and the quality of the artist. Think about
your “why,“ allow your thoughts to flow, get excited, for the project then write down
exactly what the art piece will look like and why this design is important to the viewers.

STEP 5: Proofread
@ Build your credibility by ensuring that everything on the application is accurate and clear
/) of errors. Double check your contact information, any uploaded links, images, and the
\ clarity of your description of the proposed design.
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